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THE NZ
MEDIA
INDUSTRY?™




NZ MEDIA INDUSTRY
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GROWING IMPORTANCE OF DIGITAL

In the last 24hrs 8 out of 10 NZ'ers
have used the internet. More than .,
have watched TV o

Tuesday, 24 May

& foodora
Unique special offer for your area

Smartphone usage up 132% YOY

Growing ability to target the
individual based on our exact
location HIJAK by Meat Pack



https://www.youtube.com/watch?v=yH8Br_f3p9E

ACTIONS




TRADITIONAL FUNNEL
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AUSHEL

THE SERIOUS ANGUS™ '&lB
DEMANGS STRIOUS ATTENTION
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1. CREATIVE
2. INTEGRATION
3. OPTIMISATION
. S




BIG DATA
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We asked current travellers and past visitors to
share their #NZMUSTDO experiences & images for
the chance to do it again with a friend.
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https://www.youtube.com/watch?v=Go9rf9GmYpM




2. CREATIVE IS AS IMPORTANT AS EVER
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BUT THE GOAL OF
ANY MODERN
MARKETER IS NOT
TO BUILD A BRAND...
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NOT
LOYALTY
FOR A
REASON

BUT
LOYALTY

BEYOND
REASON


https://www.youtube.com/watch?v=wO_xhHf-OgM

THEREFORE WHAT
AM | LOOKING FOR
IN A MODERN
DIGITAL MARKETER

ON MY TEAM?







QUESTIONS?



